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EVERY DAY, ENTREPRENEUR MARCIA JETER
GETS TO FEEL LIKE A KID IN A CANDY SHOP.
Dealing with emotional issues—

MARCIALisë
JETER,
FOUNDER
Stewart

Prinicipal-in-Charge, Center for Family Business Excellence, EisnerAmper
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More Than Just Candy

cents. “Just seeing the smiles on children’s faces when they receive a
doll or truck or favorite sweet treat—that’s what makes me happy and
makes me want to keep doing what I’m doing.”
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